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01 Why WindMade? 



Why WindMade? 

 WindMade is the first global consumer label for companies using 
wind and renewable energy in their operations. 
 
 
 
 
 
 
 
 
WindMade builds a bridge between companies committed to 
sustainability and consumers demanding transparency. 



Why WindMade? 

 #1  consumers consider climate change to be 
the number 1 challenge facing the world 
today 

 

90% of consumers see renewable energy as a 
critical part of the solution to combat 
climate change 

 

79% of consumers would have a more positive 
perception of brands if they were 
produced with wind energy 

 

75% of consumers would pay more for 
products labelled WindMade 



Why WindMade? 

 
12%  of the disclosed energy consumed came 

from renewable energy source 
 
74% of companies increased the renewable 

energy procurement from 09-10 
 
£££ Companies procuring renewable energy 

outperformed peers by 37% in the stock 
market  



  



02 WindMade – a unique 

 sustainability initiative 



Founding Partners 

 

 



Objectives 

 Empower consumers to contribute to a better world 

 Enable companies to show their commitment to renewable 
energy 

 Raise consumer awareness towards wind power 

 Drive consumer and corporate demand in wind power & other 
renewables 

The purpose of WindMade is to increase the use of wind 
power, thereby contributing to sustainability, resource 
efficiency and energy security. 



03 The WindMade Labels 



Different labels: 

 

 

 

 

 

                                                        
Organisation/Location                     Events 
                          

     

 

 

 

 

                                

                                  

                                 Products 



Company & Organisation Label 

Minimum requirement:  
 
25% wind power of overall electricity footprint 
Other renewable technologies can also be displayed 

Two versions of the label: 

 

 
 
 

        Wind only – 25% minimum           Mix of renewable sources – min. 25% wind 

 



Company Label - Usage 
 
Advertising 
• Print & online advertisements, including search engine ads 
• TV / radio advertisements 
 
Corporate communications 
• Corporate website 
• Annual report, Sustainability report (print, online) 
• Investor relations notices, press releases 
• Corporate stationary, letter head, business cards etc. 
 
Signage on physical facilities 
• Headquarters building signage 
• Retail facility signage & in-store displays 

 





Pioneer members 
 



04 Procurement methods 



Procurement method I 

 

 
Direct investment: 
 

• own power generation facility 

• equity share in wind farm 
 



Procurement method II 

 

 Power Purchase Agreement: 

• minimum 5 years 

• wind farm no older than 2 years  
 



Procurement method III 

 

 Certificates: 

• Purchase of green credentials 
equivalent to power 
consumption 

• E.g. Green-E, GoldPower, etc. 



05 Membership 



The steps to become ‘WindMade’ 
 

 Check eligibility 

 Become a member of WindMade 

 Procure wind power & calculate percentage 

 Get 3rd party verification for the procured electricity  

 Receive approval & start using label 

 



Membership benefits 
 
 Communicate your commitment to renewable energy more 

effectively 

 Become part of a network of global brands and organisations at 
the forefront of the sustainability movement 

 Be celebrated as a WindMade member and user 

 Improve your corporate environmental impact 

 Raise awareness for wind power 

 Exposure in WindMade’s communication & marketing 



WindMade – an initiative FOR the global wind 
industry FROM the global wind industry!! 
 
 WindMade offers the wind industry a strong own marketing 

body  

 Use WindMade for your own commercial activities 

 WindMade makes a real difference in driving wind power 
through the direct access to the end consumer  



Thank you. 
 

kuffner@windmade.org 

www.windmade.org 


